


NEARLY AS BIG AS BATH

25 MINUTES FROM BRISTOL TEMPLE 

MEADS

HISTORIC FABRIC

MAJOR VIABILITY ISSUES HOLDING 

BACK INVESTMENT



HOME TO SOME OF THE POOREST 

PEOPLE IN THE UK



PREVIOUS VISION PREDICATED ON LUXURY 

APARTMENTS

KEPT MISSING OUT ON FUNDING

TOWN CENTRE DECLINE

LACK OF FAITH AND COLLABORATION

‘PERCEPTION PROBLEM’



1.listen to people

2.improve the experience to increase value

3.design a brand to broadcast that experience

experience x brand = value for people











IMPACT ON VISITOR ECONOMY

MAJOR ECONOMIC TRANSFORMATION

MORE WORKERS IN THE TOWN

BASIS FOR DIFFERENT STORIES



Cycle the kids to school, run along the beach and 

in the woods.  Work and study locally in a 

bustling Victorian town or on the coast 

throughout the day.  

Back to your dream home with views of the sea 

and the hills.  

Your work-life balance is achievable here in 

Weston.



wellbeing

active

green

carbon neutral

experience

learn

work

live















www.superweston.net







LEVELLING UP

















PLACE AGENCY



BUSINESS

+

CULTURE

+

LOCAL GOVERNMENT

+

FUNDERS

+

INSTITUTIONS

W E S T O N  P L A C E  A G E N C Y

LEADERSHIP

COLLABORATION

STRATEGY

PROJECTS

CURATING ACTIVITY

+

TRADING PLATFORMS

+

BRAND ARCHITECTURE

+

COMMUNICATIONS

+

ONLINE PRESENCE











PHASE 3 

DEVELOPMENT

PHASE 1 

DEVELOPMENTPHASE 2 

DEVELOPMENT

STATION TO SEAFRONT PUBLIC 

REALM + ACTIVE  TRAVEL £4M


